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Consistent communication is essential to maintain

the identity of a company, to enhance its corporate

image, and to protect its trademarks. It is essential,

therefore, that all marketing, promotional and

publicity materials featuring the ViewSonic® name,

logo and/or products adhere to proper and

common marketing and communication guidelines.

This manual assists in the preparation of marketing,

promotional and publicity materials with a consistent

ViewSonic identity.

This manual is not intended to cover all situations.

When questions arise, always consult with the

ViewSonic Marketing Communications Department

first. Prior written permission must be obtained for

any deviation from the guidelines before launching

a project or event. 

This document is not intended to modify the terms

of any agreement you may have with ViewSonic

Corporation. No license or right to use ViewSonic’s

logos, trademarks, trade names, or other proprietary

property of ViewSonic is granted, either implicitly

or impliedly by this document.

This guide will be updated periodically.

A current copy of this document can be found at

ViewSonic.com under Company Info, Press Center.

Corporate names, trademarks stated herein are the property of their respective companies. Copyright © 2008 ViewSonic
Corporation. All rights reserved. [13901-00B-02/08]
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Both the horizontal and vertical corporate logos

require a register mark (®) at the upper right

end of the Name ViewSonic, at the upper right

end of the Tagline See the difference and to the

right of The Birds as shown in the examples to the

left and above.

NOTE: Outside of North America a trademark (TM)

is used instead of a register mark (®) next to the

Tagline See the difference as shown below.

GENERAL POLICY GUIDELINES

The ViewSonic® corporate logo consists of three

elements: the three illustrated finches perched on

a green branch (“The Birds”), the ViewSonic Name

set in Times Bold, and the Tagline set in Avenir

Oblique. The ViewSonic corporate logo has two

accepted forms, the horizontal and the vertical

versions. The horizontal logo is to be used

whenever possible. The vertical logo is to be

used when necessary due to space constraints.

The vertical logo
is to be used when
necessary due to
space constraints or
size optimization.V
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The complete corporate logo
consists of three elements:
• “The Birds”
• The ViewSonic Name
• The Tagline

The grayscale version of
the logo should be used
when 4-color printing is
not available.

As a general rule, The Birds are not to be used in

isolation, and should never appear without the full

ViewSonic® Name and Tagline unless perched in a

ViewSonic monitor. The Birds may be reproduced in

color or grayscale, but may never be re-colored

or altered in any way.

The corporate logo should always be reproduced

from pre-approved, supplied art. The preferred

usage is as 4-color process. When this is not

available, the grayscale version of the logotype

should be used.



PREFERRED AND ALTERNATE LOGOS

The preferred ViewSonic® corporate logo features

the “The Birds” on the same baseline to the right of

the Tagline, with the Tagline right-justified beneath

the ViewSonic Name. This construction is to be used

whenever possible.

Two alternate logo configurations are available

for special situations where the preferred logo

will not fit. The vertical construction with The Birds,

the ViewSonic name and the tagline (Alternate 1);

and The Birds and ViewSonic name only (Alternate 2).

The effectiveness of the corporate logo depends

upon the clarity and consistency with which it

is implemented. Any alteration to the preferred

or alternate logos is strictly forbidden and is a

violation of the ViewSonic registered trademark.
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